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SPECIFICS OF MARKETING IN SPHERE 

CATERING 
The necessity of a strategic approach in the management of catering enterprises 

as an international level, national, and regional and local is substantiated. The main 
features of the marketing in the sphere of public catering are determined. The modern 
tendencies of development of the market are described. The influence of urbanization 
processes on the use of marketing tools in the market of public catering is considered. 
Modern trends in socio-demographic development and their influence on the choice 
of strategy by public catering enterprises are described. Segmentation criteria of the 
market are considered, Application of certain types of strategy for different segments 
is suggested. 

Keywords: marketing, strategy, segmentation, segmentation criteria, segment, 
catering, market. 
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